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A smartphone manufacturer has developed a new mobile phone model and is considering setting a 

price for the new mobile phone.  It is also planning to analyse the purchase decision-making process of 

its customers in order to launch the product successfully. 

 

(a)  Describe the factors to be considered by the smartphone manufacturer when setting the price for its 

new mobile phone. (8 marks) 

 

 

 

(b)  With reference to the purchase decision-making process, explain the steps customers would go 

through for the purchase of a new mobile phone.  (12 marks)  



 
 

Alternative answers: e.g. high price sensitivity (nature of the market) e.g. poor economic 

environment (affordability of the market) e.g. high market demand  (affordability of the market) 
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